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ANNUAL SALES

Year-to-Year Comparison

Sales of All Retail Stores.--Sales of all retail
stores in the United States totaled $314 billion in
1967, an increase of 3 percent over total 1966
sales. Amnnual sales of nondurable goods stores
increased 4 percent over the previous year, while
durable goods stores were up 2 percent.

All major kind-of-business groups showed per-
centage increases in comparison with 1966 levels
with the exception of the automotive group which
was virtually unchanged. In the nondurable goods
store category, the largest increase (7 percent)
was reported by drug and proprietary stores,
Other increases were reported by both the general
merchandise group and eating anddrinkingplaces
(6 percent) and by the apparel group (5 percent),
Liquor stores, gasoline service stations, and the
food group followed the general upward trend,
showing sales increases over the previous year of
5, 45, and 1 percent respectively. In the durable
goods category, 1967 sales in the furniture and

appliance group were 5percent higher than in 1966,
while the lumber, building, hardware, farm equip-
ment group was up 4 percent,

Sales of Multiunit Organizations, -- Annual sales
of organizations operating 11 or more retail stores
showed an increase of 6 percent over 1966 for all
kinds of businesses combined, A sales gain of 6
percent over 1966 was shown by nondurable goods
stores, while sales of durable goods stores were
up 3 percent over the previous year. Compared
with 1966, sales of all major kind-of-business
groups showed increases. Multiunit organizations
operating drug and proprietary stores reported
the largest sales increase—-(17 percent). Eating
and drinking places reported an increase of 15
percent over previous year sales. Accompanying
these sales increases were gains by both the
general merchandise group and the furniture and
appliance group (7 percent)and by both the apparel
group and liquor stores (6 percent), The food
group and tire, battery, accessory dealers each
showed gains of 4 percent.

Table 1.-ESTIMATED SALES OF ALL RETAIL STORES iN THE UNITED STATES, BY KIND OF BUSINESS:
1967 AND 1966

(Millions of dollars)

Kind of business 1967 | 1966 g;g;?e"" Kind ‘of business 1967 | 1966 g’f}:f)zgt
United States, totall............ 313,503 |303,672! +3 || Furniture and appliance groupl......... 15,700 | 14,978 +5
Durable goods stores, total.... | 99,669| 97,812 +2 Furniture, home furnishing stores.... 9,384 | 9,089 +3
Nondurable goods stores, total. | 213,834]|205,860 +4 Furniture SLOTe€S...cececevovninrees 7,175 1 6,945 +3
Household appliance, TV, and radio
FOOG GroupPtec.ecrscrircestannearranass 72,137} 71,125 +1 SHOTE St v vsarsasansennrnrsesnancaes 5,245 | 4,905 +7
Grocery StOreS.:ceesrrrsosrersconcans 66,1461 65,105 +2 Household appliance dealers........ 3,523 3,337 +6
Meat MATKEtS. e vrnersronenonanenns 1,586 1,583 ®)
Bakery products StOreS.......eeoveeen 1,177] 1,149 +2 Lumber, bui:ltding, hardware, farm equip-
. - ment Eroupte.sciesasitarasressiasainne 17,259 | 16,654 +4
Eaélng and drinking placeS......c.oanee 24,887] 23,431 +6 Lumber yards, building materials ’ ’
ating Places. e erecorecriarneeass 18,578] 17,439 +7 dealersh ’ 9.350 | 9,340 (8)
Restaurants, cafeterias, lunchrooms | 14,295| 13,812 +3 BALELS s v s wreinesaremen e ’ ’ 6
DPANKIng DLAGSS. « e rennsenrrrenensnnss 6 309! 5 991 5 LUMDET FATASet - v varroaoonansonnans 5,956 | 5,963 (%)
) ? ’ Hardware Stores.....cceeereecasnscann 3,061 | 2,967 +3
General merchandise groUPe-:esceeessoss 42,174| 39,811 +6
Department stores and dry goods, Automotive group...ie-essvcorsesconsans 57,556 | 57,414 ()
general merchandise stores.......... 33,329| 31,393 +6 Passenger car, other automotive
Department stores...... ... | 27,703] 26,094 +6 GBBLETSe v evaranansroaroarcansssnonn 53,695 | 53,875 (%)
Variety StoTeS.-cecvecnceirosasaorinn 6,078{ 5,727 +6 Pagssenger car dealers’.......e.oaes 50,799 | 50,959 (%)
Mail order houses (department store Passenger car dealers
METChANGISE ) s e vrrrrneses s ornsnnanes 2,767 2,691 +3 (£7ENCHIEEA )¢ v e s v nenrassssress 49,779 | 47,682 ®)
Tire, battery, accessory dealers..... 3,861 | 3,539 +9
Apparel groupleseeecnserecsecceiieaeres 18,105| 17,276 +5
Men's, boys!' wear stores?e...vineanss 3,822 3,537 +8 ||Gasoline service stations.........ece.. 24,011 | 23,012 +4
Men's, boys' clothing, furnishings
SHOTES e s v v vnnressscaracsonresnses 3,714 3,440 +8 :
Women's apparel, accessory stores?... 6,994 6,913 +1 Drglguand propriefary SLOres............ lg’izg 18’,]7!{3 +Z
Women's ready-to-wear stores.. . 5,676 5,659 (6) g StOresS..veenverrocssirosnncanes 10, B *+
Family clothing stores............... 3,586 3,368 +6
Shoe SHOTESs+svverrscracorrasnncorans 2,947] 2,811 +5 1] LiqUOY SHOTES.tverrrrocnarracronsanssss 7,120 | 6,758 +5
Note: Measures of sampling variability are provided on page 21.

lineludes data for kinds of business not shown separately.
2Includes men's, boys' clothing, furnishings stores and custom tailors. -

37ncludes women's ready-to-wear, other apparel, accessory speciality shops; and furriers.
4Tneludes lumber yards, building meterials dealers; paint, plumbing and electrical stores.
5Includes both franchised and nonfranchised car dealers.

%1ess than 0.5 percent.




Table 2.-ESTIMATED SALES OF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL STORES

(GROUP 1l STORES) IN THE UNITED STATES, BY KIND OF BUSINESS: 1967 AND 1966

(Millions of dollars)

Kind of business 1967 | 196 | Feroent Kind of business 1967 | 106 | Percent
change change

United States, totall.............| 85,2031 80,323 +6 | Apparel groupl......c.vioen cineeriesenes] 5,069 4,770 +6

Durable goods stores, total.....| 6,184 5,979 +3 Men's, boys' wear stores®...... cessans 612 573 +7

Nondurable goods stores, total..| 79,019 | 74,344 +6 Women's apparel, accessory stores®....| 1,855] 1,779 +4

Women's ready-to-wear stores........ 1,526 1,479 +3

FOOd EIOUPe.sonvacacssesss ceveeernaaees .| 32,241 | 30,940 +4 Shoe SHOTESe.everarrerseroonsnes eversef 1,367 1,269 +8
Grocery stores .+ ] 31,150 | 29,906 +4

Eeting and drinking places......-.. s 2,554 | 2,222 +15 || Furniture and appliance group...-.......| 1,362} 1,276 7

General merchandise grouple....... ees...]| 30,953 | 28,988 +7{l Tire, battery, accessory dealers........| 1,529 1,472 +4

Department stores and dry goods,

general merchandise stores...........| 23,476 22,026 +7 {{Drug and proprietary stores.............| 3,120 2,663 +17
Department stores............ veesens | 20,984 119,653 +7

Variety storesS.....c.oe... tesaaseann .1 5,029 | 4,593 01| Liquor stores®...cusvvasrevoannns cebesenas| 1,642 1,547 +6

1inciudes data for kinds of business not shown separately.
2Includes men's, boys' clothing, furnishings stores and custom tailors.

JIncludes women's ready-to-wear, other apparel, accessory, specialty shops; and furriers.
“Ineludes municipally owned liquor stores.
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Distribution of Sales By Region,
Division, Selected States,
and Specified SMSA’s

The North Central Region accounted for $94,3
billion or 30,1 percent of total 1967 United States
retail sales, with the East North Central and West
North Central Divisions, respectively totaling
$66.3 billion and $28.1 billion of the region’s
total, In the East North Central Division,
Illinois had sales of $19.4 billion, up 4 percent over
1966; Ohio had $16.8 billion, up 1 percent over
1966; and Michigan had $14.0billion, up 2 percent.

Retail sales in the South Region, the second
ranking of the four United States regions, amounted
to $86.9 billion, 27,7 percent of total retail sales
for the United States. The largest portion of
regional sales was made in the South Atlantic
Division with $42.7 billion, followed by the West
South Central Division with $27.6 billion (of which

the State of Texas accounted for $17.1 billion)and
the East South Central Division with $16.6 billion.

The Northeast Region had retail sales totaling
$76.6 billion or 24,4 percent of the United States
total, with the Middle Atlantic and New England
Divisions accounting for $56.4 billion and $20.2
billion respectively, In the Middle Atlantic
Division, New York State led with total sales of
$27.8 billion, followed by Pennsylvania with $17.6
billion and New Jersey with $10.9 billion.

In the West Region, retail sales totaled $55.7
billion, 17.8 percent of the United States total.
The Pacific Division accounted for $43.9 billion
or 78.8 percent of the region’s total, with Califor-
nia having $32,6 billion of the Division total, The
Mountain Division accounted for $11.8 billion or
21.2 percent of the region’s sales. Inthe specified
large standard metropolitan statistical areas, 1967
annual sales ranged from $17.5 billion in the New
York area to $6.9 billion inthe Detroit area,

Figure 2. Estimated Sales of Durable and Nondurable Goods Stores: 1967 Total
All Retail Stores By Geographic Regions Nondurable
’ . Durable
Billions of dollars Biflions of doflars
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Table 3.-ESTIMATED SALES OF ALL RETAIL STORES, BY GEOGRAPHIC REGIONS AND KIND OF BUSINESS:
1967 AND 1966

(Millions of dollars)

Northeastern States North Central States The Scuth The West
Kind of business Per- Per- Per- Per-
1967 1966 cent 1967 | 1966 cent 1967 1966 cent 1967 1966 cent
change change change change
A1 kinds of business, totall. | 76,600 | 74,337 +3 | 94,336 | 91,460 +3 | 86,912 84,379 +3 | 55,655 | 53,496 4
Durable goods stores, total. | 20,843 | 20,677 +1|{ 31,502 | 30,435 +4 | 29,2611 29,391 (%) | 18,063 | 17,309 +h
Nondurable goods stores, total | 55,757 | 53,660 +4 | 62,834 | 61,025 43 | 57,651} 54,988 +5 137,592 | 36,187 4
FOOQ ETOUD.«vaveesssrsensassssaessss | 19,258 | 19,059 +1{ 19,796 | 19,821 (%) {20,236 19,590 +3 112,848 | 12,655 +2
Grocery stores..... teisrretneaacen 16,721 | 16,463 +2| 18,228 | 18,200 (%) ] 19,267 | 18,683 +3 | 11,929 | 11,759 +1
Eating and drinking places..........| 7,078| 6,743 +5| 7,504 | 7,029 +71 5,677| 5,263 +81 4,627 | 4,396 +5
GAF?, total...... PPN versrenesss | 20,2621 19,097 +6 | 22,454 | 21,387 +5 | 20,596 ] 19,451 +6 | 12,667 | 12,130 4
General merchandise group......... |10,795 | 10,169 +6 | 13,034 | 12,425 +5 110,886 ] 10,160 +#71 7,459 7,057 +6
Department stores..... vevasaeeee | 7,359 7,032 5] 8,450 | 8,105 +41 6,651 5,973 +11 & ) )
Apparel groUP......... teiesnnessas | 5,473 5,138 #71 4,791 ) 4,647 3] 5,2041 4,906 +6{ 2,637 | 2,583 +2
Furniture and appliance group..... | 3,994 3,788 5| 4,629 1 4,315 71 4,506| 4,385 +3 ) *) ®)
Iumber, bldg., hdwe., farm equip.

ETPrvereeansonsassaasnes ) (*) (3)| 6,799 | 6,479 +5| 5,055} 4,992 41 ) 2) (%)
Automotive Eroup..s...eeens. R *) (€] (%) | 17,558 {17,295 +2 117,329 | 17,669 -2 ®) ) *)
Gagoline service stations........... | 4,457 | 4,261 51 7,827 7,436 1 7,139 6,842 +4 | 4,588 1 4,473 +3
Drug and proprietary stores.........| 2,342 2,169 +#8| 3,278 3,114 +5 1 3,027] 2,840 +7 | 2,247 2,025 +11

Note: FEstimates are based on a sample. (See sampling variabilities on page 22 }. States in Ceographic Regions are shown on page

.

lIncludes data for kinds of business not shown separately.
appliance groups; these are stores specializing in Department-Store Types of merchandise.

variability. 4less than 0.5 percent.
5

2Stores in general merchandise, apparel, and furniture and
Not ghown because of high sampling

Table 4.- ESTIMATED SALES OF ALL RETAIL STORES FOR SPECIFIED LARGE STANDARD METROPOLITAN
STATISTICAL AREAS: 1967 AND 1966

(Millions of doYlars)

Per- Per-
Statistical area 1967 1966 cent Statistical area 1967 -1 1966 cent
change change
STANDARD CONSOLIDATED AREAY STANDARD METROPOLITAN STATISTICAL
AREA-~Continued
Chicago, I1l.-Northeastern Ind., total... | 14,002 | 13,459 +4
Nondurable goods stores.............. 10,124} 9,730 +4 {|Philadelphia, Pa.,-N.J., total.c....oe...| 7,198 6,959 +3
GAFZ, .. vevenns eesasees tesasassenseses | 4,508 4,179 +8 Nondurable g00ds St0TES..avereerevass| 32,2481 4,924 +7
GAF?...... Cerereseervensessanecnanenens | 2,076] 1,991 +
New York, N.Y.-Northeastern N.J., total.. | 24,357 | 23,843 +2
Nondurable goods SEOTeS....cesssns... | 18,857 | 18,333 +3
GAFZ .. oiiieiiianaenns Cerrheeeaaae coo | 7,326 6,969 +5 CITIES
Chicago, T11., tot8l.ciieussscaveroacasne | 6,944 6,681 +4
STANDARD METROPOLITAN londurable goods stores..............| 5,449 5,222 +4
STATISTICAL AREA* 71 beerenesennsesenaneess ) 2,724 2,580 +6
Chicago, T11., total..eeeeeiernnecnnnnsns 12,806 | 12,308 +4 | Detroit, Mich., $0t8L..ceeeseracensnsennns| 2,959 3,109 -5
Nondurable goods StOTES..sucessiocess | 9,351 1 9,004 +4 GAF? ., eneeneraroonosassnssvnassssscases 939 956 -2
GAF?. . ooiiiiiiintns e, Cerreas .. 1 4,218 | 3,928 +7
los Angeles, Calif., total...ieeesrsesons| 5,440 5,091 +7
Detroit, Mieh., total.......... varessanas | 6,909 6,717 +3 Nondurable goods® StOTESe.esssseseness | 3,779} 3,506 +8
GAF? .t ieevnnnrsannsnenns reeeieeenes . 1,967 | 1,939 ALY GAF?. .. iiiiiveereasesonarrasessnenesaea | 1,6481 1,451 +14
Los Angeles-Long Beach, and Ansheim-Santa
Ana-Garden Grove, Cal;'..f. , totali.o...a... 14,780 | 13,849 2 ﬁork, N.¥., fotal....roervoereeenees 11’228 13,321 +§
Nondurable goods STOTES.......ss.n... | 10,060 | 9,429 7 ondurable goods stOYES......c..vvee i 9,0 ,8%6 +
’ 4 GAF . erressesseeses | 3,570} 3,365 +6
GAF? .t iiennioninnnns 3,880 3,624 +7 et ’ ’
New York, N.Y., totalic.cvsvunesnancnas.. | 17,503 | 16,893 +4 |Philadelphia, Pa., tobal...ceveseressna.. | 3,085| 3,014 +2
Nondurable goods StOPeS.......ssa.r.s | 13,8111 13,296 +4 | Nondurable goods stoTes..............| 2,4281 2,351 +3
<7\ s tiecicravirenesasvens | 5,442 ] 5,007 19| GAFZ. ... ieiiiereconsnrireeannaessa ] 1,0591 1,005 +5
Note: Estimates are based on a sample. (See sampling variabilities in table 16, page 22).

istandard Consolidated Areas and Standard Metropolitan Statistical Areas are shown on page 27.

Long Beach and Anaheim-Santa Ana-Garden Grove SMSA's combined include both Los Angeles and Orange Counties.
merchandise, apparel, and furniture and applisnce groups; these stores specialize in depariment store type of merchandise.

Note that data for Los Angeles-

25tores in general
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Per Capita Sales

Per capita retail sales in the United States in
1967 totaled $1,602 compared with $1,568 in 1966,
an increase of 2 percent, Sales of nondurable
goods stores were reported at $1,093 per capita
in 1967, reflecting a 3 percent increase in sales
per person over the $1,063 in 1966. The largest
increase in the nondurable category was 8 percent
in drug and proprietary stores, where per capita
sales increased from $52 in 1966 to $56 in 1967,
This was accompanied by 1967 per capita gains
in the general merchandise group and eating and
drinking places, each up 5 percent, Other per
capita increases were the apparel group, up 4
percent; gasoline service stations, up 3 percent;
and the food group, up 1 percent.

Per capita sales of durable goods stores rose
1 percent over the 1966 level, going from $505 in

1966 to $509 in 1967. This year-to-year increase
reflected a 4 percent increase inthe furniture and
appliance group; per capita sales amounted to $80
in 1967, compared with $77 in 1966, An increase
of 2 percent in per capita sales was shown by the
lumber, building, hardware, farm equipment group
where per capita sales amounted to $88 in 1967
compared to $86 in 1966. Automotive group sales
per person decreased 1 percent, going from $296
in 1966 to $294 in 1967.

Of the four regions®in the country, the North
Central had the highest per capita retail sales in
1967 with $1,719, followed by the West Region

with $1,717, the Northeast Region with $1,602,

and the South Region with $1,441, Among the
selected large states in the United States, per
capita sales ranged in 1967 from a high of $1,842
in Minnesota to a low of $1,354 in North Carolina.

Table 5.-PER CAPITA SALES OF SELECTED KINDS OF BUSINESS, ALL RETAIL STORES IN THE UNITED STATES
AND GEOGRAPHIC REGIONS: 1967 AND 1966

. (Data are based on preliminary civilian population estimates as of July 1, 1967 and 1966. Amounts in dollars)
United States Northeast North Central South West
Kind of business Per— Per- Per-~ Per- Per-
1967 | 1966 | cent | 1967 | 1966 | cent | 1967 | 1966 | cent | 1967 | 1966 | cent | 1967 | 1966 | cent
change change change change change
A11 kinds of business!. {1,602 | 1,568 +21 1,593] 1,557 42 {1,7191 1,690 +2] 1,441 1 1,411 42 1,717 1,671 +3
Durable goods stores. 509 505 +1 433 433 Q 574 562 +2 485 492 -1 557 541 +3
Nondurable goods
SLOTE8scverrareorana 1,093} 1,063 +3| 1,159| 1,124 +3| 1,145 1,128 +2 956 919 +4 11,160} 1,130 +3
FOOA ETOUD:«scssvosssrasssoen 369 367 +1 400 399 *) 361 366 -1 336 328 +2 39 395 (%)
Grocery StOresS..sresercnses 338 336 +1 348 345 +1 332 336 -1 320 312 +3 368 367 (%)
Eating and drinking places... 127 121 +5 147 141 +4 137 130 +5 94 88 +7 143 137 +4
GAFZ. e iarrersenessnssnnnns 388 372 +4 421 400 +5 409 395 +4 342 325 +5 391 379 +3
General merchandise group.. 216 206 +5 224 213 +5 238 230 +3 181 170 +6 230 220 +5
Department stores........ 12| 135 +51 1531 147 +4| 154| 150 +3] 110} 200| +10 ) ) )
Apparel group.sssssscss PR 93 89 +4 114 108 +6 87 86 +1 86 82 +5 81 81 0
Furniture and appliance
ETOUD+« «snsvsrosasanseasns 80 77 +4 83 79 +5 84 80 +5 75 73| +3 ) ) )
Lumber, building, hardware,
farm equipment Eroup...s.... g8 86 +2 ) ) ) 1241 120 +3 84 83| +1 ) ()| (na)y| (wa)
Abomotive Eroup.sceeescssess 294 296 <1 (ma) | Ay (na) 320 320 0 287 295 -3 | (na)| (mA)]| (mA)
Gasoline service stations.... 123 119 +3 93 89 +4 143 137 +4 118 114 +4 142 140 +1
Drug and proprietary stores.. 56 52 +8 49 45 +9 60 58 +3 50 47 +6 69 63 +10

NA Not available. .

1Tnciudes data for kinds of business not shown separately.

2stores in the general merchandise, apparel, and furniture and appliance groups; these are stores specializing in department store
types of merchandise.

3Not shown because of high ssmpling variability.

“less than 0.5 percent.

)



Figure 3.  Per Capita Sales of Selected Kinds of Business, All Retail Stores,
United States: 1967 and 1966
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Table 6.-ESTIMATED ANNUAL AND PER CAPITA SALES OF ALL RETAIL STORES FOR SPECIFIED LARGE STATES:
1967 AND 1966

) Annual sales Per capita salest Anpual sales Per capita salest
State (Mil. dols.) Per- (Dollars) Per- State (Mil. dols.) Per~ (Dollars) Per-
cent cent cent cent,
1967 1966 | change| 1967 { 1966 | change 1967 1966 | change| 1967 1966 | change
California...... .1 32,6471 31,412 +4 1,737 1,695 +2
Floridf.....e... | 9,978 9,326 +7] 11,6911 1,59 +61| New Jersey...... | 10,947| 10,711 +21 1,576 1,565 #1
111in0is.. ... ... 119,358 18,702 +41 1,7881 1,754 +2]| New Yorke...... . | 27,831 26,945 +31 1,521 1,479 +3
Indiana....csve-- 8,620 | 8,434 +2{ 1,728 1,718 +1{| North Carolina.. 6,6521 6,311 +51 1,3541 1,292 +5
Massachusetts.... | 29,3921 9,039 +41 1,743) 1,692 +3}| Chio...... ceeees | 16,7671 16,611 +1| 1,606 | 1,615 -1
Michigan....,..... [ 14,030 13,732 +2| 1,638| 1,644 {#)|l Pernsylvania.... | 17,555 16,971 +3{ 11,5121 1,468 +3
Mimmesota....... .| 6,589] 6,122 +81 1,842 1,715 +71| Texas..vev.onoe. | 17,0541 16,383 +4| 1,600 1,551 +3
Missouri......... | 8,138] 8,190 -1 1,783] 1,832 -3|| Wisconsin....... | 7,493] 7,045 +6] 1,790 1,695 +6

Note: Estimates are based on a semple (see sampling variability table 18, page 23),

1Date are based on preliminary civilian population estimates as of July 1, 1967 and 1966.
21088 than 0.5 percent.
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Distribution of Sales by Type

Of the total 1967 sales of $313.5billion, $241.9
(77 percent) represented sales for which the
retailer received cash payment., Approximately
$71.7 billion were sales made on credit extended
by the retailer--$46.8 (15 percent) representing
charge account sales, and $24.9 (8 percent),
installment sales. This percentage distribution
was not materially different from that derived in
1963, the most recent year for which comparable
information is available. In that year, of $246.4
billion annual sales, $193.1 billion (78 percent)
were cash sales, approximately $38.2 billion
(16 percent), charge account sales, and $15 1
billion (6 percent), installment sales.

The $241.9 billion in 1967 shown in table 8
as sales on a cash basis include sales on credit
where the credit was extended by other organ-
izations, such as banks, finance companies, etc.,
and where the retailer consequently received cash
as a result of the sale, Of such sales, separate
statistics were obtained where the credit, though
extended by other organizations, was handled
through the retail firm., The latter type sales
amounted to approximately $22.6 billion in 1967
(exclusive of sales on gasoline credit cards),
Of this amount, the automotive group totaled
$16.6 billion or 73.4 percent. In 1963 these sales
amounted to about $16.9 billion with the automotive
group totaling 13.2billion (78.1 percent). Separate
figures are not available from this survey on
sales on credit when the credit was .obtained
directly by the purchaser from other sourcesand
was not handled through the retail firm. Such
sales were presumably reported as cash sales
by the retailer. (See footnote 1 to table 8).

In 1967 more than half of the total sales in
the lumber, building, hardware, farm equipment
group represented sales on credit extended by the
retailer (56 percent). Such sales were almost
entirely charge account sales (50 percenmt). Of
the $57.6 billion 1967 annual sales in the auto-
motive group, the largest category among the
durable goods stores, approximately $41.9 billion
(73 percent) represented sales for which the auto-
motive dealer received cash payment (including
sales on credit financed by other organizations).
About $9.2 billion (16 percent) were charge
account sales and $6.5 billion (11 percent) were
installment sales financed by automotive dealers.

Sales of nondurable goods stores were pre-
dominantly cash sales, 83 percent, as compared
to 64 percent for durable goods stores. The
general merchandise group (including department
stores) reported $4.8 billion charge sales and
$10.3 billion installment sales, 11 percent and 25
percent, respectively, of the total sales for this

11

group. The comparable percents for department
stores alone were 15 percent for charge account
sales and 28 percent for installment sales. In
the apparel group cash sales totaled $12.8 billion
(71 percent), charge account sales $3.9 billion
(21 percent), and installment sales $1.4 billion
(8 percent).

Sales of Multivnit Organizations
by Type {Group i

Approximately 79 percent of the 1967 sales of
multiunit organizations of 11 or more retail stores
(Group Il organizations) were cash sales--$67.0
billion of a total of $85.2billion. This represented
no change from 1963 when cash sales of multiunit
organizations were also reported as 79 percent
of total sales. Of the $18.2 billion sales made
on credit extended by the retailer during 1967,
$6.6 billion (8 percent of total sales) werecharge
sales and $11.6 billion (13 percent of total sales)
were installment sales--in contrast to the 15
percent and 6 percent, respectively, for all retail
stores combined, The 1963 charge and installment
sales distribution for multiunit organizations was
the same as that reported for 1967, while all
retail stores combined showed 16 percent for
charge sales and 6 percent for installment sales.
In 1967 the general merchandise group accounted
for 77 percent of the total installment sales of
Group II organizations ($8.9 billion of $11.6
billion), and about 41 percent of the Group 11
charge sales total ($2.7 billion of $6.6 billion).

Figure 4. Percent Distribution of Sales-Cash,
Charge, and Installment: 1967
All Retail Stores

Charge
5 $46.8 Billion

Instaliment

$24.9 Billion

~_ . Cash
$241.9 Billion

All Retail Stores Total: $313.5 Billion
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Table 8. ESTIMATED SALES OF ALL RETAIL STORES AND OF ORGANIZATIONS OPERATING 11 OR MORE RETAIL
STORES, BY TYPE OF SALE--CASH, CHARGE, AND INSTALLMENT-.UNITED STATES, BY KIND OF BUSINESS: 1967

Sales Percent distribution by
(millions of dollars) type of sale
On credit extended by On credit extended by
¥ind of business retail firms retail firms
On On
Total cash cash
basis?® Charge Install- | 1ol Charge Install-
Total aceount ment Total account ment
aceount? account?
ALL RETAIL STORES
A1 kinds of business, total........e.e... | 313,503 241,852 71,651 46,796 24,855 77 23 15 8
Durable goods stores, total....eeveensnn 99,669 63,303 36,366 23,807 12,559 64 36 24 12
Nondurable goods stores, total.......... | 213,834| 178,303 35,531 23,123 12,408 83 17 11 6
FOOA ETOUD: wnseruesssensecocnsssessassssnsnnnaes 72,137 69,771 2,366 2,288 ) 97 3 3 *)
Eating and drinking placeS......eieeeevessoncans 24,887 23,641 1,246 1,246 6} 95 5 5 *)
General merchandise group........... eesnesiaens 42,174 27,037 15,137 4,798 10,339 64 36 11 .25
Department stores and dry goods, general
merchandise stores......... Ceisiesseniennaies 33,329 20,241 13,088 4,544 8,544 61 39 13 26
Department SL0TeB.uieieirercrcncsesaiancnanns 27,703 15,928 11,775 4,095 7,680 57 43 15 28
Mail order (department store merchandise)..... 2,767 1,337 1,430 (D) (D) 48 52 (D) (D)
Apparel grouP...sseceeescess temssesesaracresaanns 18,105 12,781 5,324 3,916 1,408 71 29 21 8
Men's, boys' clothing, furnishings stores..... 3,714 2,567 1,147 835 312 69 31 23 8
Women's ready-to-wear StOreS..visssesessonrsas 5,676 3,496 2,180 1,625 555 62 38 28 10
Furniture and appliance groUP...essesosccsassons 15,700 7,528 8,172 3,994 4,178 48 52 25 27
Furniture, home furnishings stores 9,384 4,118 5,266 2,510 2,756 44 56 27 29
Furniture St0TeS. i vvessevrnsoncrscccssacss 7,175 2,785 4,390 1,65 2,734 39 61 23 38
Household appliance, TV, radio storesS......... 5,245 2,731 2,514 1,311 1,203 52 48 25 23
Household appliance dealerS....cessesesesses 3,523 1,753 1,770 864 906 50 50 24 26
Lumber, building, hardware, farm equipment group 17,259 7,645 9,614 8,636 978 24 56 50 6
Lumber yards, building materials dealers®..... 9,350 3,003 6,347 5,99 353 32 68 64 4
Hardware storeS....ccessevssrcasssscscesenoans 03,061 2,152 909 795 114 70 30 26 4
AUtOMOTIVE BIrOUP s eesesieeassseessrersaconesas 57,556 41,909 15,647 9,178 6,469 73 27 16 11
Passenger car dealers......... Cersesnrneree “es 50,799 37,679 13,120 7,802 5,318 74 26 15 11
Passenger car dealers (franchised).......... 47,779 35,107 12,672 7,718 4,954 73 27 16 11
Tire, battery, accessory dealers....csececeas.s 3,861 1,839 2,022 1,196 826 48 52 31 21
Gasoline service stationS....evcecesseasccssenes 24,011 21,499 2,512 2,464 2) 20 10 10 (%)
Drug and Proprietary STOTeS....eeeeeseesssnecons 10,894 9,751 1,143 1,137 ) 90 10 10 )
RETAIL STORES OF ORGANIZATIONS OPERATING 11
OR MORE RETAIL STORES (GROUP II STORES)
All kinds of business, total...ivivevensnas 85,203 66,974 18,229 6,615 11,614 79 21 8 13
FOOG ETOUP.+uvavenrsorsssnsnsssanenencnsnsnnaenss 32,2411 31,990 251 213 38 99 1 1 *)
Eating and drinking places...... ererirereaanen 2,55 2,201 353 353 ) 86 14 14 %)
General merchandiSe EYOUP.w.veesssrassoscasvanns 30,953 19,351 11,602 2,711 8,891 63 37 2 28
Department stores and dry goods, general
merchandise stores...... N 23,476 13,640 9,836 2,465 7,371 58 42 11 31
Department StOresS....veseecersevessvereennes 20,984 12,024 8,960 2,308 6,652 57 43 11 32
ADDPATEl BrOUD..cveeesnresnssressssssssscesescsas 5,069 3,617 1,452 813 639 71 29 16 13
Furniture end appliance grouP......c.esessessens X,362 416 946 281 665 31 69 20 49
Tire, battery, accessory dealerS..eeeeeccesssnes 1,529 468 1,061 515 546 31 69 33 36

NOTE: All kinds of business, total, and group totals include kinds of business not shown separately. Measures of sampling
variability are provided on page 21 .

(D) Withheld to avoid diselosure.

1Includes, in addition to sales entirely on a cash basis, the following two categories: (a) Sales on credit where the credit,
although handled through the retail firm, was actually extended by other organizations (such as banks, finance companies, etc.)
and where consequently the retail firm received cach as a result of the sale. Although included above as "cash" sales, separate
figures were obtained in this survey on sales on credit handled through the retail firm but extended by others. Such sales are
estimated at $22,583 million in 1967 (exclusive of sales on gasoline credit cards which were not reported separately from other
"cash" sales). This total included primarily $16,584 million for the automotive group; $2,516 million for the furniture and
appliance group; and $1,523 million for the lumber, building, hardware, farm equipment group., Group II organizations reported
sales of this type amounting to $757 million. (b) Sales made on credit obtained directly by the purchaser from other sources
without being handled through the retail firm, similarly involving cash payment. Since only retail firms were canvassed in this
survey, no separate statistics could be obtained on sales on credit obtained directly by the purchaser from other sources.

2Includes sales on "revolving credit" acecounts (see page 26).

3Not shown because of high sampling variability.

“less than one half of one percent.

SIncludes lumber yards, bullding materials dealers; paint, plumbing, and electrical stores.




MERCHANDISE INVENTORIES

Merchandise on Hand

The cost value of merchandise inventories in
retail stores in the United Stateson December 31,
1967 was estimated at $35.8 billion, 2 percent
higher than inventories held at the close of 1966.
Of this total, $19.3 billion represented the value of
stocks of nondurable goods stores, up 4 percent
from 1966, and $16.5 billion, the stocks of durable
goods stores, little changed from 1966.

The lumber, building, hardware, farm equip-
ment group as a whole showed a 10 percent
expansion in inventory holdings on December 31,
1967, compared with the same date a year ago.
The general merchandise group closed the yéar
with ‘inventories higher than in 1966 - up 5 per-
cent, while department stores had an increase of
7 percent. The furniture group showed a 3 per-
cent increase in inventories while the automotive
group reported a decrease of 8 percent. Drug
and proprietary stores and liquor stores reported
inventory gains of 4 percent and 3 percent
respectively.

-

In warehouses and stores of organizations
operating 11 or more retail stores, the costvalue
of merchandise held for sale on December 31,
1967, totaled $10.5 billion, 7 percent over that

held on December 31, 1966. The general mer-
chandise group which accounted for more than 46
percent of the total warehouse and store
inventories of these organizations showed a year-
to-year gain of 7 percent; food stores which ac-
counted for 21 percent recorded an increase of
4 percent.

Sales-Inventory Ratios

Annual sales of all retail stores in 1967 were
9.0 times the cost value of year-end store
inventories. The ratio of sales to year-end
inventories for nondurable goods stores was
11.4 in 1967, compared with 11,3 for 1966. The
sales-inventory ratio of 6.2 for durable goods was
unchanged year-to-year.

Passenger car dealers showed a sales-
inventory ratio of 8.6 in 1967 compared with 8.0
in the preceeding year. The sales-inventory ratio
for shoe stores increased to 4.2 in 1967 from 3.9
in 1966 while the ratio of 5.8 for furniture and
home furnishing stores was unchanged year-to-
year. The ratios were little changed from 1966
for grocery stores, 19.8 compared with 19.9;
department stores 7.7 compared with 7.8. Farm
equipment dealers showed a decrease inthe sales-
inventory ratio - 3.1 in 1967 compared to 3.5 in
1966.

Werchandise inventories, 1Year-End 1967
{Billions of Dollars)

P

linventories at cost value, in stores.

Figure 5. Merchandise Inventories—End of Year 1967
All Retail Stores by Major Kind-of-Business Groups

ALL KINDS OF BUSINESS, TOTAL
AUTOMOTIVE GROUP

GENERAL MERCHANDISE GROUP
APPAREL GROUP ) g
LUMBER, BUILDING, HARDWARE,
FARM EQUIPMENT GROUP

FOOD GROUP

FURNITURE AND APPLIANCE
GROUP

Change from Year-End 1966
(Percent)

-2 0 2 4 6 8 10 12

BUREAU OF THE CENSUS
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Tuble 9.--MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF ALL RETAIL STORES IN THE UN|TED STATES‘
BY KIND OF BUSINESS: END OF YEAR 1967 AND 1966

(Millions of dollars)

Merchandise inventories
(at cost) Sales-inventory
) ratio
Kind of business
A December 31 Percent
1967 1966 change 1967 1966
BIT KINdS OF DUSINESEZ. .o esseesesnrensennreneeaeeneeaneancensennss 35,832 35,065 +2 9.0 8.9
Durable GOOAS SLOTEE.cueseenseeresossaserornranessrosesserannnes 16,485 T16,449 *) 6.2 6.2
Nondurable goods SLOTeS...ueeerssseccrsssransnosnosesessocsnanss 19,347 18,616 + 11.4 11.3
FOOQ BTOUP.sevsenseununeernnciosacsnsssessoinssssosonnnanassnsosssncoases 3,686 3,556 ) +4 20.4 20.4%
GrOLeTy ShOLeB. s vieeserrrracssossosssnnnecnnsssessosstesnconsosanncaons 3,481 3,356 +4 19.8 19.9
Eating and drinking PlaceS.....vsececeneensorroocsconsocnnsnns eesevaanns 608 555 +10 42.5 43.3
General merchandiSe ErOUP......ucicusrscsocscscsscsosnsnenns seareseresnas 6,389 6,108 +5 7.2 7.1
Department stores and dry goods, general merchandise stores....... eees 4,992 4,722 +6 7.4 7.4
Department STOTeS...vieeeerrsonscesrnersseesosananscnes TR . 3,979 3,715 +7 7.7 7.8
Variety stores.....uvveieinnrivecoeonsonsesaans 961 940 +2 6.0 6.0
Mail order (department store merchandise)..... 436 446 -2 6.9 6.5
ADDATEL GrOUDZ. . v\ euervneesenennenenesnsesssenensronenss eveetreeraens . 4,059 3,979 +2 4.9 4.7
Men's, boys' clothing furnishings stores..... 1,043 1,056 -1 3.9 3.7
Women's ready-to-wear SHOTES,....ceerseernorecenss eaeeruesussreasnsens 1,074 1,029 +4 6.3 6.3
Shoe stOres..cvirresscrrrvensersans secectoscnasnneasenns 746 755 -1 4,2 3.9
Furniture and appliance group?......... estesessenteasananan 2,820 2,734 +3 5.7 5.8
Furniture, home furnishings stores....... eeesenssrsssesrseisans 1,5% 1,565 +2 5.8 5.8
Furniture stores........... [ g PP 1,277 1,250 +2 5.3 5.3
Household appliance, TV, radio 81078, . .ueiriencereenccnnrosccensnn 980 912 +7 6.1 6.2
Household appliance GeBLerS.....ueeesessasssssasssassoncasconnsancnns 626 584 +7 6.2 6.6
Lumber, building, hardware, farm equipment group........... everenanaanan 4,405 T4,019 +10 4.2 4.4
Lumber yards, building materials dealers’....u.eeeereeeereneennannsonans 1,651 1,629 +1 5.7 5.7
LUTDET YATAS.euusanrenriesrennsaronsonaenaanes e, . 1,115 1,111 *) 5.4 5.4
Hardware StoreS....veuvessscescrannssesssssessoncncnnanns 841 831 +L 3.8 3.7
Farm equipment dealers...... 1,913 r]_,559 +23 3.1 3.5
AUBOTOIVE ETOUDZ, 4 vsusavasnsenssnensnnsesnsnsesnrennennensoronns 7,118 7,711 -8 8.0 7.6
Passenger Car AeLlerS...uuuseserssrsttrosssassscnsorenssssnsonssnnosses 5,831 6,491 -10 8.6 8.0
Passenger car dealers (franchised).......... s eeceiesrersrenannann 5,497 6,157 ~11 8.6 8.0
Tire, battery, accessory Gealers. . .ucviverrescersernoeervsvesnecsoononas 716 682 +5 5.0 5.0
Gasoline service StabionS....vvieesreraiarreranssenorens 940 884 6 24.8 24.9
Drug and proprietary BLOreS...cuececeeerersssncsssssotnasasansoraronsonon 1,777 1,710 + 6.2 6.0
Liguor STOYeSiescerssvsnsesssuanns cesessensaernenns 728 709 +3 10.1 10.0
JEHELY S lOTeS. s eneeesinetaee i sersrnosasasnnnaranaranseonrreissonnssroass 768 716 +7 2.9 2.9

Note; Measures of sampling variability are provided on page 21, Warehouse inventories of Group II organizations are excluded
from this table.

TRevised.

1Based on only those establishments in business the full calendar year, except for those Group II establishments which may not
have been in operation the entire year.

Dollar volume and sales~inventory ratios for group totals include kinds of business not shown separately.

Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.

“Less then 0.5 percent,
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Table 10.-MERCHANDISE INVENTORIES AND SALES-INVENTORY RATIOS OF RETAIL STORES AND WAREHOUSES OF ORGANI-
ZATIONS OPERATING 11 OR MORE RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS: END OF YEAR 1967

i
s isiaio s

AND 1966
Merchandise inventories, at cost Sales
(Millions of dollars) Anventory
Total warehouses . Stores ratio
and stores (stores
Kind of business only)
Decenmber 3l-— Deceniber 31~— N
Percent Percen
1967 1966 |°heDEe | y5¢7 1966 |°RANEE | 1967 | 1966
£11 Kinds Of DUSINEES  vesessssersnreernnnrrossneenensans | 10,500 | T9,798 +7| 8,351 7,832 +7{ 10.5] 10.4
Durable- gOOAS SLOrE@S.eescerorcecnonconossnsevavsasonons 1,287 1,207 +7 1,024 968 +6 6.0 6.0
Nondurable go0dS STOTeBessescscecsscrscosssvocccasvenns 9,214 I'8,591 +7 7,327 6,864 +#71 11.1 11.1
FOOR ETOUD. 4+ st sesesencosesenssncnsonssscnsonssnssassesnssassos 2,232 | 2,028 40| 1,440 1,302 1| 23,0] 23.6
GrOCeYY ShOreS,.eeecessssssescrasescscsnsasssosessosssnssnssane 2,181 1,984 +10 1,404 1,272 +10} 22.8 23.4
General merchandise ETOUPl.....ccseecesusssnscescescanssnsseans 4,849 4,534 +7 4,244 3,99 +6 7.7 7.6
Department stores and dry goods, general merchandise stores.. 3,635 3,360 +8 3,139 2,921 +7 8.1 8.0
Departuent SHOTeS.secrvecccseotcesssrcsarnssssossrsnsrasane 3,307 3,013 +10 2,869 | 2,631 +9{ 8.1 8.1
Variety StOresS..cecicersseosceccrossancenancssasssosnasnsonas 805 750 .47 697 659 +6 6.5 6.5
ADPATELl BTOUD . ot ittt eauanenranarasasssasctessssessarasssssian 951 919 +3 835 817 2| 6.2 5,9
2 .
Men’s, boys! clothing furnishings stores......iccciveevnceans 171 160 +7 152 149 +2 4.3 4.0
Women's ready-to-wear SEOreS..sessesccscnsaccrsccrccncensenns 222 27 +2 206 200 +3 8.2 8.3
Shoe SHOTES..srsessesaerasasacssosssassonsacicsnsssesasrssasean 294 291 +1 249 251 -1 5.2 4.9
Furniture and appliance ErOUD....vesesessoscsssnnsscnsssrcscansn 254 225 +13 168 149 +13 8.1 8.3
Lumber, building, hardware, farm equipment group.......e.eeenus 385 364 +6 334 314 +5 4.7 4.8
Lumber yards, building materials e81ETE2. s e ernrnsnensanans 265 249 +6 248 233 +6 5.2 5.2
LUmber JArdS.escesesseeoecssscssasasascnsscssonnanisionacnos 155 151 +3 149 ] +3 5.1 5.0
Tire, battery, accessory de8lersS....cescsececcsasssesacnncccansns 428 421 +2 355 346 +3 4.3 4.2
Drug and proprietary stores.c.ccecesciscssossascrcscccrcnccccses 562 Ts08 % 451 414 +9 7.0 6.7
Liguor SHOXeS.sssescerseasecacsivssaasssasscsrsocroscsconasanse 230 232 -1 121 113 +7] 13.8 14.1
TRevised.

1Tneludes data for kinds of business not shown separately.
2Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores,
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Figure 6. Sales-Inventory Ratios-1967-All Retail Stores

{Annual Turnover: 1367 Sales divided by year-end inventories, at cost) 1
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ACCOUNTS RECEIVABLE

Retail stores in the United States reported a
total of $19.8 billion of accounts receivable
balances owed to them by customers as of
December 31, 1967, 4 percent more thanthe $19.0
billion reported as of the same date a year
earlier. Credit balances on charge accounts and
on installment accounts amounted to $8,3 billion
and 11.5 respectively at the close of 1967, with
charge accounts showing a year-to-year increase
of 2 percent, while installment accounts increased
6 percent,

Receivable balances for nondurable goods
stores in total amounted to $12,5billion, 6 percent
more than the amount owed at the close of 1966,
Department stores reported unpaid balances
totaling $6.1 billion at the end of 1967 (31 percent
of the total for all retail stores). The apparel
group with $1,5 billion was little changed from
1966,

Durable goods stores in total reported accounts
receivable balances at the close of 1967 at $7.3
billion, 2 percent more than the total reported a
year ago. Contributing to these figures were

dealers in the furniture and appliance group, with
$2.8 billion, up 3 percent from the previous year;
the automotive group, $1.8 billion, up 3 percent;
and the lumber, building, hardware, farm equip-
ment group $1.7 billion, down 1 percent,

More than 85 percent of the 1967 year-end
credit balances due from customers of general
merchandise stores were oninstallment accounts,
In the furniture and appliance group, installment
accounts represented approximately 70percentof
total year end 1967 outstanding balances. In
contrast, the credit balances outstanding for the
lumber, building, hardware, farm equipment group
and for the apparel group were predominantly on
charge accounts (90 percent and 66 percent,
respectively), For the automotive group, about
56 percent was outstanding on chargeaccounts,

Stores of organizations operating 11 or more
retail stores accounted for $9.4 billion of total
receivables at the end of 1967, with $8.0 billion
outstanding on installment accounts, compared
with $1.4 billion in charge accounts,

Figure 7.

Total Accounts Receivable: End of Year 1967 and 1966
All Retail Stores by Selected Kinds of Business

Food Group

Department Stores

Mail Order
(Department Store
Merchandise)
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Table 11.-ACCOUNTS RECEIVABLE OF ALL RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS:
END OF YEAR 1967 AND 1966 ‘

{Million of dollars)

Percent Percent
December 31-- charge, December 31-- change,
Kind of business 1967 Kind of business 1967
from from
1967 | 1966 | Ioce 1967 | 1966 | 19gg
A1l kinds of business, total....... |19,806 | 18,986 +4 |{ Furniture and appliance groupl......... | 2,752 | 2,669 +3
Furniture, home furnishings stores... | 1,918 [ 1,928 -1
Durable goods stores, t0taleeese. | 7,331 | 7,212 +2 Furniture sLOTESssesesvesoscesessss | 1,765 | 1,776 -1
Nondurable goods stores, total... | 12,475 11,774 +6 Household appliance, TV, radio stores 671 629 +7
Household appliance dealerS.seessscs 549 509 +8
FOOQ gTOUDsceseecssesssrsvsscscosassonnne 379 396 4
Grocery StoreSssssvassscscescsassasesa 295 316 -7 || Lumber, building, hardware, farm equip-
MeNL ETOUPesssesescssoarsrscnssssnsass | 1,691} 1,706 -1
Eating and drinking placeS..cecesecseesss 189 162 +17 Lumber yards, building materials
dealers®...i.., 1,196} 1,180 +1
General merchandise group®....eeeesaeees | 8,455 7,873 +7 Lumber yards.. 801 795 +1
Department stores and dry goods ser-o. .
general merchandige stOreScessccssses | 6,828 | 6,345 +8 [l Automotive grouplesecessessaassossenens | 1,825 1,772 +3
Department s10TeSsececsscsssesensasas | 6,104 | 5,683 +7 Passenger car dealers’....euvecesees. | 1,067 | 1,054 +1
Mail order houses (department store Pagsenger car dealers (franchised). 985 967 +2
merchandise ) ssoseacessescasansenesas | 1,247 | 1,214 +3 Tire, battery, accessory dealers:.... 710 660 +8
ADDATEL ETOUD..sstearencsansssassensnnns | 1,459 | 1,456 (4) || Gasoline service stations.......esse.s 432 88 L
VWomen's ready-to-wear StOreS.s.ceeeses 538 532 +1 || Other retail &1OTESsserrscsccnssanssnss | 2,624 | 2,562 +2
Note: Measures of sampling variability are provided on page 24.
Yncludes data for kinds of business not shown separately.
2Includes lumber yards, building materials dealers; paint , plumbing, and electrical stores.
*Includes both franchised and nonfranchised car dealers.
4Less than 0.5 percent.
7
Table 12.--ACCOUNTS RECEIVABLE OF ALL RETAIL STORES IN THE UNITED STATES, BY TYPE OF ACCOUNT
AND KIND OF BUSINESS: END OF YEAR 1967 AND 1966
{Millions of dollars) n}
Total Charge .accounts Installment accounts
o Percent Percent Percent
Kind of business December 31 change, Decenber 31-- change, December 31-- change,
) 1967 1967 1967
from from from
1967 1966 1966 1967 1966 1966 1967 1966 1966
211 kinds of business, totall.............. 19,806 | 18,986 + | 8,336 | 8,164 +2| 11,470 | 10,822 +6
Durable goods stores....... trieeirseneaen 7,'331 7,212 +2 3,736 3,759 ~1 3,595 3,453 +4
Nondurable goods STOreS....eseeernsesness | 12,475 | 11,774 +6 4,600 4,405 +4 7,875 7,369 +7
Food group...... b ehasis e renraneea e . 379 39 4 361 376 4 (2) (?) (%)
General merchandise group......e.... Ceseeraesas .. 8,455 7,873 +7 1,222 1,148 +6 7,233 6,725 +8
Department stores and dry goods, general
merchandise stores............ [N oo 6,828 6,345 +8 1,202 1,118 +8 5,626 5,227 +8
Department stores............... tesseseenean . 6,104 5,683 +7 1,064 1,001 +6 5,040 4,682 +8
ADPArel ErouUD...e.eernrenon e ereens 1,459 | 1,456 (%) 958 958 0 501 498 +1
Furniture and appliance group «..-.ccceeus. ceaas 2,752 2,669 +3 837 856 -2 1,915 1,813 +6
Purniture, home furnishings stores 1,918 1,928 -1 546 578 -6 1,372 1,350 +2
Household appliance, TV, radio stores....... vee 671 629 +7 (%) ) (2) 423 388 +9
Lurber, building, hardware, farm equipment group. 1,691 1,706 -1 1,528 1,517 +1 163 189 14
Lumber yards, building materials dealers....... 1,19 | 1,180 +1] 21,120 | 1,093 +2 (3 (2 (%)
Lumber yards........ P reereaeenan. 801 795 +1 766 758 +1 (2) (?) (?)
Automotive grouple..esecee... 1,825 1,772 +3 1,018 | 1,055 -4 807 717 +13
Passenger car dealers (£ranchised)......eeeees. 285 967 +2 756 740 +2 (?) Q) ?)
Tire, battery, accessory dealers....... eeenaas 710 660 +8 (2) (2) (2) 495 420 +18
Gasoline service stations....... Creeetrersearaban 432 388 +11 421 381 +10 (?) ) (%)

Note: Measures of sampling variability are provided on page 24.
*Includes data for kinds of business not shown separately.

2Not shown because of high sampling variability.

JLess than 0.5 percent.
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Table 13.--ACCOUNTS RECEIVABLE OF RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR MORE
RETAIL STORES IN THE UNITED STATES, BY TYPE OF ACCOUNT AND KIND OF BUSINESS: END

OF YEAR 1967 AND 1966

(Millions of dollars)

Total Charge accounts Installment accounts
. Percent Percent Percent
Kind of business December 31 change, December 31-- change, December 31-- change,
1967 1967 1967
from from from
1967 1966 1066 1967 1966 1966 1967 1966 1966
ATl kinds of business, totalliseesessscess| 9,377| 8,698 +8| 1,390| 1,309 +6| 7,987 7,389 +8
Durable goods storées, tot@leseecsssonssns 1,702 1,602 +6 317 328 -3 1,385 1,275 +9
Nondurable goods stores, tot@leesesessse 7,675 7,095 +8 1,073 981 +9 6,602 6,114 +8
General merchandiSe gIOUDsssssesssecsorossesesss 6,839 6,340 +8 580 530 +9 6,259 5,810 +8
Department stores and dry goods, general
merchandise StOTES.esveerscsscerssancarrorans 5,660 5,242 +8 564 507 +11 5,096 4,735 +8
Department, StOI€S.ceesssseseessoceas aoe 5,119 4,737 +8 537 484 +11 4,582 4,253 +8
Apparel EroUDsssassasessascsssesssessssssscrssos 476 438 +9 190 187 +2 286 251 +14
Furniture and appliance ErOUDsasscesesssscssenaes 504 458 +10 30 32 -6 474 426 +11
Tire, battery, accessory dealerSssseesesceccaces 470 439 +7 (2) (2) (?) (?) ?) (2)
Note: Measures of sampling variability are provided on page 24.
lIncludes data for kinds of business not shown separately.
2Not shown because of high sampling variability.
?Less than 0.5 percent.
Figure 8. Accounts Receivable on Charge and Installment Accounts:
End of Year 1967 and 1966
CHARGE ACCOUNTS | INSTALLMENT ACCOUNTS
General Merchandise
Group
Furniture and
Appliance Group
Lumber, Building,
Hardware, Farm
Equipment Group
Automotive Group
Percemuges represent year to year change
Apparel Group
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SAMPLE DESIGN AND RELIABILITY OF THE DATA

Sample Design

Data on inventories in this report were derived
from the 1967 Annual Retail Trade Survey, which
was based on essentially the same probability
sample used to produce national monthly estimates
of retail sales published in the Monthly Retail
Trade Report. A detailed description of this
sample, and of the subsample used to derive
monthly accounts receivable data, are shown in
that report, Statistics on annual sales and end-
of-year accounts receivable shown in this report
were derived from the 1967 Monthly Retail Trade
Survey published in the January 1968 Monthly
Retail Trade Report. The 1967 annual sales do
not reflect the revised monthly sales that were
developed from a new sample and published in the
August 1968 Monthly Retail Trade Report.

The sample design permits publicationof sales
data for geographic areas, selected States, and se-
lected standard metropolitan statistical areas.
For purposes of developing these estimates, Group
11 organizations, i.e., firms with 11 or more retail
stores as reported inthe 1963 Census of Business,
are requested to report separatelyfor a sample of
their establishments or by county.

The 1967 anmnual sample consists of the
following components:

A. Group II Firms—Organizations which op-
erated 11 or more retail stores in 1963, All
of these organizations were included in the
survey and generally provided one report for
all their retail stores, For those Group II
firms with retail stores in more than one kind
of business, thereportedfigures were prorated
among the different kinds of business on the
basis of the percentage distribution of the
firm’s total sales by kind of business as re-
ported in the 1963 Census of Business.

B. Group I Stores--Stores belonging to organi-
zations which did not operate 11 retail stores
or more at the time of the 1963 Census of
Business. Stores selected for this portion of
the sample are located within 245 census
sample areas.! These census sample areas
generally consist of combinations of two or
three counties ana were chosen randomly (with
known probability of selection), one from each
of 245 primary strata, Within these 245 census
sample areas, the Group I sample consists of—

20

1. “Large” stores - All storeslocated any-
where inthe census sample areas which meet
certain annual sales criteria. All known
department stores located in census sample
areas were included in the sample. For other
kinds of business the designated amount of
annual sales varied. This “large” store panel
was supplemented on the bagis of information
from the 1963 Census of Business for certain
GAF (general merchandise, apparel, furni-
ture and appliance) stores in 20 large stand-
ard metropolitan statistical areas.

2. “Special” area segment stores - Stores
other than “large” stores described above
located in a subsample of land segments
(selected with known probability) within the
census sample areas and qualifying on the
basis that their sales exceeded certain
criteria which were lower than those desi-
gnated for the “large” stores,

3. ““Small” stores - All remaining stores
located in the subsample of land segments
within the census sample areas mentioned
above, These land segments are divided
into 12 panels so that, in general, “small”
stores in a different group of land segments
are personally enumerated each month of the
year for purposes of the monthly report.
The stores located in three of these panels
(December, January and February panels)
wete included in the annual survey.

APPROXTMATE NUMBER OF RETAIL STORES IN THE 1967
ANNUAL RETAIL TRADE SAMPLE

Group I stores
Group IT .
Total " w| "Special" " n
stores | Marge! | arc soguent | 5neL)
stores
155,700 | 122,300 6,900 5,000| 21,500

leroup I stores with sales of #$6 million or
more in 1963 are an exception, such establish-
ments being included in the sample, regardless of
location. These stores are referred to as Na-
tional List Stores. ’
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Reliability of the Data

Because the estimates obtained are based ona
sample, exact agreement is not expected with the
results that would be obtained from a complete
Census of retail stores in which the same enu-
meration procedure is used. However, because
every retail store in the United States has had a
chance of being selected for the sample, and
because the probability of selectionfor eachstore
in the sample is known, it is possible to approx-
imate the sampling variability of the estimates
made from the sample.

Approximate measures of the differences which
may exist because of sampling for the estimates
are shown in tables 14 to 20.'Measures of sampl-
ing variability for sales-inventory ratios of retail
stores have not been computed, but, in general, are
expected to be less than those for merchandise
inventory dollar volume estimates.

21

The measures of sampling variability shown
are at the one sigma level, At this level, the
chances are two out of three that the amounis es-
timated in this survey would differ from the results
of a complete census using the same enumeration
procedure, by less thanthe percentage shown. Al-
though certain data not expressly shown in this
publication may be derived by subtraction, it
should be pointed ovut they are subject to higher
sampling variabilities and should not be used in
making comparisons.

Measures of sampling variability shown in this
report do not include biases which might arise
from differences of response or nonreporting.
Nonresponse amounted to about 2 percent for in-
ventories, ' 8/ percent for sales, and l1percent for
accounts receivable,

Table 14.—~SAMPLING VARIABILITY FOR SALES ESTIMATES AND FOR MERCHANDISE INVENTORY ESTIMATES

Sampling varisbility
(percent
. Merchandise
¥Kind of business Sales inventory
.
Dollar | Dollar |Year-to-
volume | volume year
estimate] estimate; change
United States......... 1 1 1
Durable goods SHOr€S..aesvess 2 2 1
Nondurable goods SHOreS..e... 1 1 1
FOOA ETOUD v v e v venrnmrcraneeasesasas 1 2 (NA)
Grocery SHOreS...veeeeinveneesanss 1 2 (Na)
Meat MarkedS.sercneraeinoirenannns 6 (Na) (Na)
Bakery products StOres............ 6 (NA) (Na)
Bating and drinking places.......... 2 4 3
© Eating placeS.ec..-ieernnaniineins 3 (NA) (Ma)
Restaurants, cafeterias,
LUNCHIOOMS ¢ = o oo vnnennooesoans 3 (NA) (NA)
Drinking DPLlaCES.ereeeveserrennnens 3 (Na) (NA)
General merchandise group........... 1 2 1
Department stores and dry goods,
general merchandise stores...... . 2 2 1
Department stores...........c... 2 2 1
Variety stores...ccvevvnevnneanene 2 3 2
Mail order houses (department
store merchandise)....ovseeeeenns ) )| ()
Apparel groUP..-vsercreerncrorccrana 3 4 2
Men's, boys' wear stores 5 6 4
Men's, boys' clothing furnishing
L7 - S 5 (NA) (NA)
Women's ‘apparel, accessory stores. 3 (NA) (Na)
Women's ready-to-wear stores.... 4 4 2
Family clothing stores............ 10 (va) (MA)
Shoe StOTESae.cavsennioanrasansass 4 5 2

Sampling veriability
(percent)
Merchandise
Kind of business Sales inventory
Dollar | Dollar [Year-to-
volume volume year
estimate| estimate| change
Furniture and appliance group...... 3 4 2
Furniture, home furnishings
L 0 of =1 3 4 3
Furniture stores......veeeeraas 4 5 3
Household appliance, TV, radio
o T =Y 5 6 4
Household applisnce dealers.... 6 7 4
Lumber, building, hardware, farm
equipment group........cciieianaan 4 3 2
Lumber yards, building materials
[ 12T B =7 oS 4 4 3
LUMDEr FArASas e urtoornvseonons 5 4 (Ma)
Hardware stores......c.ccevvneuenn 5 5 2
Farm equipment. .oo. e rertsnceses (NA) 8 4
Automotive EroUPie v ienenieroon 3 3 2
Passenger cars, other automotive
L =N I 3 (NA) (na)
‘Passenger car dealerS........ .. 3 3 2
Passenger car dealers
(franchised)...veeeerenenns 3 4 (na)
Tire, battery, accessory dealers. 6 5 3
Gasoline service stations.......... 2 3 2
Drug and proprietary storeS........ 3 4 2
DrUg StOT@S.veseenscennsn SR 3 (NA) (na)
Liquor stOreS.eieeesssessssoscncnons 4 5 2
Jewelly StOTeS..ucsseanssresscanses (Na) 6 3

Note: Estimates of the sampling variability of the 1967 sales eand inventory data are not available. The estimates of the
sampling variabilities shown above for sales were derived from sales statistics for the months of January through May 1960, while
those for inventory were derived from the 1959 merchandise inventory estimates.

Corresponding estimates of sampling variability are not available for kinds of business not shown ebove. In gemeral, they tend
t0 be higher ‘than the sampling variability in the table above for the broader kinds of business in which they are included,

NA Not available.

iThe sampling variability is very low because a large part of the estimate is accounted for by Group II firms which are in-
cluded on a certainty rather than a sample basis and is therefore not subjeect to sampling variability.
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Table 15.--ESTIMATED RANGES OF SAMPLING VARIABILITY OF SALES OF ALL RETAIL STORES
FOR GEOGRAPHIC REGIONS, BY KIND OF BUSINESS

Dollar volume sales estimates
Kind of buginess North- North
east Central South Vest
A1l kinds of buSineSB....veceevonacaenss cesesassananes A A A A
Durable goods stores..... sesene B A B B
Nondurable -goods stores....... s avsernssanse [ A A A A
Food group........ vesaene seeeenes sesseesassscssesncerssrsens A A A B
Grocery BhoreS. .. v.vieivensiieeveonocsenossocnsrsrennens .. A A B B
Eating and drinking places.......veivevevesessscsasssessones B B B B
LN R o 1 A A A B
General merchandise group ............ ceevrencrcmenrranan .. A A A B
Apperel grouD......sseesiss esssasecsvssenssataraesarasas B B B B
Furniture and appliance group ......... .o B B B c
Automotive group............ esesssene veeese [ B B c
Gasoline service stations .................. B B B B
Drug end proprietary stores........coeveeevrescccsnssnas B B B B

Symbols used for the estimated sampling veriability ranges, tables 15, 16, 17, and 18:
A =0 to 3,5 percent
B = 3.6 to 7.0 percent
€ =17.1 to 10.5 percent

Table 16.-.ESTIMATED RANGE OF SAMPLING VARIABILITY OF SALES FOR SPECIFIED STANDARD
METROPOLITAN STATISTICAL AREAS AND STANDARD CONSOLIDATED AREAS

Dollar volume (sales estimates)

Area
Total Nondurable GAF
Standard Consolidated Areas
Chicago, Ill.-Northwestern Indian@........ceoceiieoenvencennonnns B B B
New York, N,Y.-Northeastern New Jersey.......ccececessnccrocnsees B A B
Stendard Metropoliten Statistical Areas
B B B
B C B
B A B
B A B
B B B

Table 17.--ESTIMATED RANGE OF SAMPLING VARIABILITY OF SALES FOR GEOGRAPHIC DIVISIONS BY KINDS OF BUSINESS

Dollar volume sales estimates

Kind of business East West East West
mng;;ud phadle | North | North | 2 oUR | South | South | Mountain| Pacific

Central | Central Central | Central
e - T g B A A B B B B B B
Durable go0d8 StOTeS......ceu... B B B B B c c ) B
Nondurable goods storesS.....e... B i A A B B B B B B
Food group..... B (Na) A B (M) B Bl c B
Eating end drinking placeS.....cceseesee C B B c B Cc B C B
GAJF., 0t8)...vsveererecncccsscnnesess B B A A B B B B B
General merchendise group... - A A B A B B ‘B B
Apparel groUP.....eseevseesscscsasconses c B B c B c c c c
Gasoline service stations......cceeccues B B B B B B c c B
Drug and proprietary stores.......ceeees c B B Cc B C [ C C

IMore then 10,5 pereent.
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Table 18~ESTIMATED RANGE OF SAMPLING VARIAQILIW OF ALL RETAIL STORES FOR SPECIFIED LARGE STATES

Dollar volume |.

Dollar volume

Dollar volum;_

State sales State sales State sales
estimate estimate egtimate
California...c.enecenceasans B Michigan....oovaveennse B | North Carolina......ccevn. B
Florida... B I'Minnesot@......ovenen BlOhio.eiiieieeeonaesonnanns B
B e = B | Missouri..... B | Perngylvanif...cveaacennse B
IndianB.ceecsierenvnnoocenns B | New Jersey..... B lTeXBS.overarorirerocronans B
Massachusetis.c.ooeedhenn.n. B New York..ovovoeeeroeenane B | Wisconsin...... B
Table 19.--SAMPLING VARIABILITY FOR SALES ESTIMATES OF RETAIL STORES, BY CASH-CREDIT TYPE
(In percent)
Type of sale
On eredit extended by
Kind of business Total On cash retail firms
basis Charge Installment
account account
A1)l kinds of business, total......coveiniinrenrcnrinncaccnacss 1 1 2 1
Durable-goods stores, total.....eivemvnnrieiererrvennisnnnns 2 2 2 1
Nondurable-goods stores, total.........c.civinnnns PSR 1 1 2 2
FOOA GrOUP. e evviesrracscenorsessosmassvonsonsrsossasoanns veesesnaaes 1 1 5 -
Eating and drinking PlacesS.....uceensvsessssssssorescosorasasrnsonns 2 2 11 -
General merchandise group........eevvevdveernneeenneerooenceceanons . 1 1 3 1
Department stores and dry goods, general merchandlse stores....‘.. 1 2 4 2
Department stores................ wresesvasenenaaan veareenen 2 2 3 2
Mail order (department store merchand:.se).. .......... eeeresraena (O] ) ™) *)
Apparel groUP......coeaceeaneens s seeuseaeeaseasesiettarennans 3 1 3 8
Men's, boys' clothing, furnishings stores......... 5 5 8 15
VWomen's ready-to-wear stores......v.veevvsnsenns 4 6 4 12
Furniture and appliance grOUD. «v.eeessrsvasesassrsscosserossssesusas 3 4 5 2
Furniture, home furnishings stores.................. tenasasnaes 3 6 6 5
Parniture sbores..covetvinraneeiavrarerersonscccseraasecoscrsnen 4 5 7 €
Household appliance, TV, radio stores......ceievevesencncenvonsses 4 6 7 6
Household appliance dealerS...couvesrssescrcesscssosrasassansonss 4 7 4 5
Lumber, building, hardwere, farm equipment group.........eveveesuses 3 4 4 10
Tumber yards, building materials dealers..... . 3 6 3 -
Hardware stores............. 4 4 8 7
AULOmMOLIVE GrOUP. v vessseecserscsenssessasiocncsnossasasonssssnssnans 3 3 4% 1
Pasgenger CAr A2LETS. . oetreereessrasnessocrosorasrerescssasssnse 3 3 4 2
Passenger car dealers (franchised)............ . 3 3 5 1
Tire, battery, accessory deBlerS....iieesccseissuncnessoscasnessnns 3 "6 7 6
Gasoline service SHALIONE. .. cueiiitinaniareieiioeieirsrnienocnnnes 2 2 4 -
Drug and proprietary stores......veeeevcesrcvsnscsoesann feemeariesas 2 2 7 -
Note: Estimates of the sampling variability of the 1967 sales data are not available. The estimates of the sampling variabil-

ities shown above for .sales by type were derived from the 1958 sales statistics.

approximations of the sampling variabilities of the 1967 and 1963 statistics.
1Sampling variability is very low because a large part of the estimate is accounted for by Group II firms, which are included
on & certainty rather than a sample basis and are therefore not subjeet to sampling variability.

These variabilities are believed to be suitable
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Table 20.—SAMPLING VARIABILITY FOR ACCOUNTS RECEIVABLE ESTIMATES OF RETAIL STORES

Sampling variability of dollar volume estimates (percent)
Kind of business A11 stores Group II stores®
Charge Install- Charge | Install-
Total accounts ments Total accounts | ments

A1) Xinds of business, HOTAL.u.eeeerereeeereenn. erenn e 1 2 2 ) 1 ()
Durable goods siores, total....... 2 2 3 1 3 21
Nondurable goods stores, total........... v .. 2 2 2 (®) 1 *)
FOOQ ZrOUD«e.evens-ns e 4 4 (Na) (NA) (va) (NA)
Grocery SHOreS........c.. e e, DN . 4 (Na) (NA) (NA) (Ma) (Na)
Eating end drinking places...... PR veven 11 (¥a) (NA) (ma) [679)] (mA)
Generel merchandiSe ZrOUD..scsvesvoeerormocsrnssesresnnes 2 4 2 ) 1 (?)

Depertment stores and dry goods, 2 2
general merchandiSe SHOrES...seevrseceresrorsonsnrarenseess . 2 4 2 ®*) 1 (*)
DEPATHIENTt SHOTES et venenensaeensasrernracorarseasanns 2 5 2 () () *)
Mail order (department store mASE).....cveevieennrorennnes e 3) (NA) (NA) (NA) (NA) (NA)
APPArel BrOUP...cvcvrcacssnosasrsonsncsns e eaamese s .. 5 [ 7 4 2
Women's ready-to-wear StOres............ et e . 7 (Na) (Na) (NA) (Na) (NA)
Furniture and appliance group...... ber e N e 3 5 4 1 3 1
Furniture, home furnishings StOreS.......vceveeuennn Crveeeees 4 6 5 (Na) (NA) (nn)
Furniture stOres...ieeeesevesean.. [ RPN e 4 (NA) (NA) (Na) (Na) (na)
Household appliances, TV, Radio SHOreS......vevreceneneennn .. 5 (Na) 6 (NA (NA) (NA)
Household appliance GeAlerS....eeeseecnveesssaserassnesnacs 5 (Na) (NA) (NA) (NA) (NA)

'

Lumber, building, hardware, Farm equipment group........... veen 3 4 9 (NA) (na) (Na)
Lumber yards, building materials dealers . 4 4 (Na (MA) (Na) (Na)
TAMDET JFATAS ¢ <« « v v e s e st viaevannseeennnsersaoseseennanesnns . 5 5 (na) (NA) (NA) (M)
AUtOMOLIVE EPOUD. e vt ven v et eaiene e ecnernenreanenaeneasnan . 4 5 6 (ma) (na) (na)
PaSSENEET CAr GALeTrS..avrvensen vrenrenrons vereens R vens 5 (Ma) (n8) (Ma) (a) (Na)
Passenger car deslers (franchised).......ceeeeeensons e 5 5 (na) (Na) (Np) ()
Tire, battery, 2ccessOry Ae8lerB...uveeeeereeenneernrernennns 7 (NA) 4 1 (NA) (§a)
Gasoline service stations...... feneieaeaae 4 5 (NA) (M) (na) (Na)
Other retail stores......... e e e 4 (Na) (HA) (NA) (MA) (na)

Note: These are median figures based on the ranges of sampling error of the accounts receivable estimates published in the
Monthly Retail Trade Report for May and December 1959 and Jamuary through March 1960,
NA not available.

1A portion of the Group II stores accounts receivable estimete is based on a sample and is therefore subject to sampling
variability.

2Sampling veriability is less than 0.5 percent.

*Sampling variebility is less then 0.1 percemt. See footnote 1 table 14.
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Appendix A: Expla‘naﬁon of Terms

Retail trade

Includes those establishments primarily en-
gaged in selling merchandise for personal, house-

-hold, or farm consumption.

Some of the important characteristics of retail
trade establishments, as defined for this survey,
are: The establishment is a recognizable place
of business and is engaged in activities to attract
the general public to buy; the establishment buys
or receives merchandise as well as sells; the
establishment may render services or may engage
in processing incidental or subordinate to selling.
Not all of these characteristics need be present,
and some are modified by trade practice. Ex-
cluded from retail trade are peddlers and itinerant
vendors without an established place of business.
Also excluded are places of business operated by
institutions and open only to their own members
or personnel, suchas school cafeterias, cafeterias
operated by industrial plants for their employees,
and-establishments operated by agencies of the
Federal Government on military posts, at hos-
pitals, etc. However, liquor stores operated by
States, counties, and municipalities are included.

Retail stores

Separate places of business primarily engaged
in selling merchandise at retail, including sep-
arate departments in such stores leased to
others.

In addition to those kinds of business readily
recognizable as retail stores, such as grocery
stores and drug stores, the term retail stores
also includes eating and drinking places, gasoline
service stations, lumber yards, coal yards, mail-
order houses, establishments from which direct
selling (house-to-house) is conducted, and estab-
lishments which sell merchandise through coin-
operated vending machines. Stores with annual
sales less than $500 during the year were excluded
from the tabulations for this report.

Sales

Total receipts from customers during the year
after deduction of refunds and allowances for
merchandise returned by customers. Receipts
from repairs and from other services to cus-
tomers, sales for resale, and sales and excise
taxes are included in the sales data.

The sales figures represent total sales and
receipts of all establishments primarily engaged
in retail trade.  They do not include sales at
retail by manufacturers, wholesalers, service
establishments, and other businesses whose pri-
mary activity is other than retail trade.

Merchandise inventories

Stocks of goods (valued at cost) held for sale
through retail stores. Merchandise inventories
of organizations operating 11 or more retail stores
are shown for stores and combined for stores and
warehouses. Included are only those warehouses
which maintain a supplyof merchandise primarily
intended for distribution to retail stores within
the organization.

Merchandise inventories exclude the value of
fixtures, furnishings, equipment, and supplies
used in store and warehouse operations and not
held for resale, Inventories were reported asof
the close of the calendar year, except for some
businesses which used a fiscal year rather than
the calendar year for accounting purposes, About
19 percent of the retail inventory total refers to
a fiscal-year end other than December 31, but
this varied by kind of business (varying from
about 40 percent for stores in the general mer-
chandise group to about 6 percent for the auto-
motive group). Inventory data for a date other
than December 31, 1967, have been accepted and
included in the tabulations without adjustment.

Sales-inventory ratio

The relationship of annual sales to December
31 inventories, derived by dividing annual sales
by the cost value of year-end inventories.

The sales-inventory ratios, shown in tables 9
and 10, are based on data for only those stores in
operation throughout the full year which reported
both sales and inventory, except for the ratios for
organizations with 11 or more retail stores which
are derived from annual sales figures containing
sales of some stores not inoperation the full year
and end-of-year inventories of stores that began
operating during 1967. Ratios for organizations
with 11 or more stores are based on store in-
ventories only and do not include warehouse in-
ventories,

25
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For some kinds of business, a slightly different
sales-inventory ratio can be obtained by dividing
the sales estimate in table 1 or 2 by the cor-
responding inventory estimate intable9 or10. For
example, the all-store sales-inventory ratio for
furniture stores would be 5.6 (7175:1277) com-~
pared with 5.3 for the published ratio in table 9.
The ratio obtained under this procedure is based
on data for all stores, including those that began
or ceased operation in 1967, and it also includes
estimates for nonreporters.

Accounts receivable

Balances owed to retail stores by their cus-
tomers.

The data in this report refer to receivables
outstanding as of the end of theyear, Receivables

against which the firm may have borrowed are
included. However, credit paper discounted or
sold to others and accounts actually charged off
as bad debts are excluded. For example, consumer
credit paper sold to financial institutions and
collection agencies is not included. Alsoexcluded
are amounts charged on credit cards issued by
other organizations, such as oil companies,
Central Charge Service, Diners’ Club, etc,

Charge account receivables—receivables out-
standing for which full payment was scheduled to
be made at the end of the customary billing period.

Installment account receivables—receivables
outstanding on accounts which were scheduled to be
paid in two or more payments, regardless of the
name of the plan, such as “budget,” “revolving
credit,” “coupon” plans, etc,

Appendix B: Annual Retail Trade Survey Kind-of-Business Classification and
Corresponding Standard Industrial Classification (SIC) Codes

Annual. retail trade - Ammual retaill trade .
survey kind-of-business ggzﬁegggngigi survey kind-of-business ggge;?gngﬁg
clagsification classification
B
FOOd GrOUD.usvessssansnnven ceseserienen ..o |54 Lumber, building, hardware, farm
Grocery stOreS...eesas. sesassssasrascne 541 equipment ErOUP...viecsveascosoneroanne 52
Lumber yards, building materials
QeBLerSeascsarssrerccrcnrissesncionen 521, 522, 523, 524
Fating and drinking placeS.......esesssse 58 Lumber yards 5211
Hardware stores........ P ceesiee 5251
General merchandisSe EroUD..ssicscscsssens 53 (See note below,) Farm equipment e8lerS,.....uoceosesese 5252
Department stores and dry goods,
general merchandise stores 531 and 5399 Automotive grouP..civvcecreronnnscaccces 55, excl. 554
Department stores...... 531 (gasoline service
Variety StOTeS.euueseseesonssvervonnses 533 stations)
Mail order (department store mdse.).... |5321 Passenger CAr GeALlerS,..cececesesnnons 551 and 552
Passenger car dealers (franchlsed) .| 551
Apparel SroUD..c.csesesssoncosscanscanansn 56 Tire, battery, accessory dealers.... | 553
Men's, boys!' clothing and furmshmgs
SBOTOE 1 emeteamennenannensanes vesssaes | 561 Gasoline service StabionS...ievessenns .. | 554
Women's ready-to-wear stores...... .. 1562
Shoe ‘SHOTESvvesnresesancsaans sesaseaes | 566
Drug and proprietary stores............. 591
Furniture and appliance group....seeessss 57 Liquor SEOTeS..ueenverrsrosrsaceseravans 592 and part of 92
Furniture, home furnishings stores..... 571 and 93 (liquor stores
Furniture ShOreS.eecencrriecscecenans 5712 operated by State and
Household appliance, TV, radio stores.. | 572 and 5732 local governments)
Household appliance dealers.........- 572 Jewelry StOTeS.useicieersncscesernsannas 597

Note: In the Standard Indystrial Classification Manual, nonstore establishments

such as mail order houses, merchandise

vending machine operators, and direct selling (house—'to—house) organizations are all included in the general merchandlse group,
In the Annual Retail Trade Survey, such establishments are classified with store-type establishments on the basis of the

commodities sold.

On this basis, mail order houses (department-store merchandise) are included in the gemeral merchendise group,

but other nonstore establishments are classified in other kind-of-business groups in the Annual Retail Trade Survey.
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Appendix C: Definitions of Standard Consolidated Areas and Standard

Metropolitan Statistical Areas Included in This Report

STANDARD CONSOLIDATED AREAS

CHICAGO, ILL,~NORTHWESTERN INDIANA SCA:

Chicago, Ill., Standard Metropolitan Statistical Area:
Cook, DuPage, Kane, Lake, McHenry, and Will Counties.

Gary-Hammond-East Chicago, Ind. Standard Metropolitan
Statistical Area: Lake and Porter Counties.

NEW YORK, N.Y.-NORTHEASTERN NEWJERSEY SCA:

New York, N,Y. Standard Metropolitan Statistical Area:
New York City and Nassau, Rockland, Suffolk, and West~

chester Counties.

CHICAGO, ILL: Cook, DuPage, Kane Lake, McHenry and

Will Counties.

DETROIT, MICH.: Macomb, Oakland, and Wayne Counties,

LOS ANGELES-LONG BEACH, AND ANAHEIM,- SANTA
ANA,-GARDEN GROVE, CALIF.: Los Angelesand Orange

Counties,

NORTHEASTERN STATES

New England Division
Maine
New Hampshire -
Vermont
Massachusetts
Rhode Island
Connecticut

Middle Atlantic Division
New York
New Jersey
Pennsylvania

NORTH CENTRAL STATES

East North Central Division
Ohio
Indiana
Illinois
Michigan
Wisconsin

West North Central Division
Minnesota
Towa
Missouri
North Dakota
South Dakota
Nebraska
Kansas

NEW YORK, N.Y.-NORTHEASTERN NEW JERSEY SCA~--

Continued

Jersey City, N.J. Standard Metropolitan Statistical Area:

Hudson County.

Newark, N.J., Standard Metropolitan Statistical Area:
Essex, Morris, and Union Counties,

Patterson-Clifton-Passaic,

N.J. Standard Metropolitan

Statistical Area: Bergen and Passaic Counties.

Middlesex and Somerset Counties, N.J,

SELECTED STANDARD METROPOLITAN STATISTICAL AREAS

NEW YORK, N.Y.: New York City and Nassau, Rockland,
Suffolk, and Westchester Counties,

PHILADELPHIA,

PA.-N.J.: Bucks, Chester, Delaware,

Montgomery, and Philadelphia Counties, Pa.; Burlington,
Camden, and Gloucester Counties, N.J.

Appendix D: Geographic Regions and Divisions

THE SOUTH

South Atlantic Division
Delaware
Maryland
District of Columbia
Virginia
West Virginia
North Carolina
South Carolina
Georgia
Florida

East South Central Division
Kentucky
Tennessee
Alabama
Mississippi

West South Central Division
Arkansas
Louisiana
Oklahoma
Texas

THE WEST

Mountain Division
Montana
Idaho
Wyoming
Colorado
New Mexico
Arizona
Utah
Nevada

Pacific Division
Washington
Oregon
California
Alaska
Hawaii
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